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Steadfast
eSentire is reliable, unwavering, and 
trustworthy - worthy of safeguarding 
your business

Human
eSentire leverages the best leading-
edge technologies, but we understand 
the importance of the human touch 
(as evidenced in our unparalleled 
customer service and our pairing of 
machine learning with the intuition of 
real people)

Dynamic
while eSentire is steadfast, we’re 
also always reinventing ourselves and 
evolving our approach to stay ahead 
of fluid, increasingly sophisticated 
cyber threats

Identity: brand positioning statement Brand tone

To defend your business, you need an agile partner that arms you with full threat 
visibility and immediate action. eSentire’s trusted Managed Detection Response services 
safeguard your business with human expertise at machine-scale. 

Our tiered services are designed to fit a broad range of needs, and pair the strength of 
machine learning with the intuition of real people. We help you better detect the threats 
that matter and disarm them before they disrupt your business.
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Primary Logo: variations

(01 ) (02)

The full eSentire logo should be used in most all situations. Depending on the background 
color, use the options above. In *limited* circumstances, single color logos may be used:

• Black and white printing: all white or all black logo

• Color printing: all white or all navy logo

The (R) logo should be used in the first application of the logo, and subsequent logos within 
the same document may use the logo without the (R).



Page 5eSentire – 2020 Brand style guide

Logo: acceptable usage

If eSentire’s logo MUST be used on red, black, or any 
other colour, use the all white logo.

The eSentire ‘e’ may be used ONLY in rare and specific 
situations, such as internal avatars or on social media.

If you need the ‘e’ logo, 
please request from: 
Rob.Pittman@esentire.com

ON WHITE ON NAVY ON LIGHT GREYS

Always maintain a clear space around eSentire’s logo 
to protect it from distracting graphics or text.
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ON RED ON BLACK ON ANY OTHER COLOURS

Logo: unacceptable usage

STRETCH OR COMPRESS

UNDESIGNATED COLOURS

ROTATE

EFFECTS OUTLINE

ALTER OR APPROXIMATE

eSENTIRE
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eSentire Red

RGB 210, 33, 39

CMYK 11, 99, 99, 2

HEX #D22127

White

RGB 255, 255, 255

CMYK 00, 00, 00, 00

HEX #FFFFFF

Core brand colour palette and usage

eSentire Navy

RGB 14, 21, 43

CMYK 91, 82, 52, 68

HEX #0E152B

eSentire Grey

RGB 230, 232, 230

CMYK 9, 5, 7, 0

HEX #E6E7E9

Colour usage recommendat ion (approximate rat io ) :

55% 10% 5% Secondary 
palette 5%25%

Inc ludes navy t ints

eSentire red: use sparingly, as an accent color

eSentire navy: use in headers, icons, and as a 
background color, but overall feel of documents 
should focus on “white and bright.” Do not overuse 
navy

Shades of blues and greys: use to draw attention, 
action, or in shading for shapes and graphics
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Web Grey

HEX #F6F6F6

esGradient Main 1

HEX #20162D, #F27062

Link Blue

HEX #0684C7

esGradient Accent 2

HEX #672985, #739CD2

esGradient Accent 5

HEX #9A0101, #FF0090

Secondary brand colour palette and usage

Copy Grey

HEX #6e727f

esGradient Main 2

HEX #100942, #0684C

esGradient Accent 1

HEX #E15333, #FDC740

Background Blue Gradient

HEX #202F56, #0E152B

esGradient Accent 3

HEX #02103E, #46BEAE

esGradient Accent 6

HEX #0575E6, #00F260

esGradient Accent 4

HEX #1E1D50, #F12C00

This palette is to be used in conjunction with the 
colors on the previous page, however they are not 
replacements for eSentire’s core brand colors. The 
secondary palette is to be used to enhance and 
elevate the core brand colors.
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Idenitifier 6

HEX #ad1457

Accent colour palette and usage

eSentire Brand Colours: uphold the integrity of 
eSentire’s brand colors by maintaining the same 
balance as described previously.

Accent Colours: use these colors as information 
identifiers, not as accents or as main colors.  

Idenitifier 1

HEX #0085c9

Idenitifier 3

HEX #fac903

Idenitifier 8

HEX #1f2670

Idenitifier 2

HEX #36a170

Idenitifier 4

HEX #f05938

Idenitifier 5

HEX #d14775

Idenitifier 7

HEX #4526a1
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Colour palette in the wild

eSentire Brand Colours: Err on the side of fewer 
colors to maintain the impact of the gradients. 
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Colour palette in the wild (cont.)
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%&*!?

PROXIMA NOVA LIGHT

External Brand 
Typefaces

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%&*!?

PROXIMA NOVA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%&*!?

DIN BOLD

Proxima Nova is our primary typeface. 
Calibri and Calibri Light is to be used a 
substitute when Proxima Nova is NOT 
available.

** Marketing approved material for 
outward facing materials**

DIN is only to be used for large headlines.
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%&*!?

CALIBRI

Internal Brand 
Typefaces

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%&*!?

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%&*!?

CALIBRI LIGHT

CALIBRI BOLD

It is not always possible to use eSEntire’s 
primary typeface, Proxima Nova. When 
unavailable, please use Calibri for all 
customer communications, powerpoint 
presentations, letters, and all other 
internally generated collateral. DO NOT 
use calibri on anything ******outward 
facing, such as ads, flyers, website.


